Get Free Jony Ive The Genius Behind Apples Greatest Products

Jony Ive The Genius Behind Apples Greatest Products
On 26 May, 2010 Apple Inc. passed Microsoft in valuation as the world's largest
technology company. Its consumer electronic products - ranging from computers to
mobile phones to portable media devices, not to mention its iTunes, iBook and App
Store - have influenced nearly every facet of our lives, and it shows no sign of slowing
down. But how did Apple - a company set up in the back room of a house by two
friends, and one that always marketed itself as the underdog - become the marketplace
leader (and the world's second largest company overall), and is it a good thing to have
one company hold so much power? In The Apple Revolution Luke Dormehl shares the
inside story of how Apple Inc. came to be; from the formation of the company's
philosophies and user-friendly ethos, to the "iPod moment" and global domination,
leaving you with a deep understanding of how it was created, why it has flourished, and
where it might be going next.
An examination of one of the greatest success stories of the digital age looks at the
success Steve Jobs has had with Pixar and his rejuvenation of Apple through the
introduction of the iMac and iPod.
From Design Thinking to Design Doing Innovators today are told to run loose and think
lean in order to fail fast and succeed sooner. But in a world obsessed with the new,
where cool added features often trump actual customer needs, it’s the consumer who
suffers. In our quest to be more agile, we end up creating products that underwhelm.
So how does a company like Nest, creator of the mundane thermostat, earn accolades
like “beautiful” and “revolutionary” and a $3.2 billion Google buyout? What did Nest do
differently to create a household product that people speak of with love? Nest, and
companies like it, understand that emotional connection is critical to product
development. And they use a clear, repeatable design process that focuses squarely on
consumer engagement rather than piling on features for features’ sake. In this
refreshingly jargon-free and practical book, product design expert Jon Kolko maps out
this process, demonstrating how it will help you and your team conceive and build
successful, emotionally resonant products again and again. The key, says Kolko, is
empathy. You need to deeply understand customer needs and feelings, and this
understanding must be reflected in the product. In successive chapters of the book, we
see how leading companies use a design process of storytelling and iteration that
evokes positive emotions, changes behavior, and creates deep engagement. Here are
the four key steps: 1. Determine a product-market fit by seeking signals from
communities of users. 2. Identify behavioral insights by conducting ethnographic
research. 3. Sketch a product strategy by synthesizing complex research data into
simple insights. 4. Polish the product details using visual representations to simplify
complex ideas. Kolko walks the reader through each step, sharing eye-opening insights
from his fifteen-year career in product design along the way. Whether you’re a
designer, a product developer, or a marketer thinking about your company’s next
offering, this book will forever change the way you think about—and create—successful
products.
Draws on more than forty interviews with Steve Jobs, as well as interviews with family
members, friends, competitors, and colleagues to offer a look at the co-founder and
leading creative force behind the Apple computer company.
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In INSIDE APPLE, Adam Lashinsky provides readers with an insight on leadership and
innovation. He introduces Apple business concepts like the 'DRI' (Apple's practice of
assigning a Directly Responsible Individual to every task) and the Top 100 (an annual
event where that year's top 100 up-and-coming executives were surreptitiously
transported to a secret retreat with company founder Steve Jobs). Based on numerous
interviews, the book reveals exclusive new information about how Apple innovates,
deals with its suppliers, and is handling the transition into the Post Jobs Era. While
INSIDE APPLE provides a detailed investigation into the unique company, its lessons
about leadership, product design and marketing are universal. INSIDE APPLE will
appeal to anyone hoping to bring some of the Apple magic to their own company,
career, or creative endeavour.
This biography of the life and career of the man who started the computer revolution
provides insights into his early life and formative influences, his personality, his
management style and business practices, and his rise to fame and fortune
Revealing the real Steve Jobs, the mother of his first child paints an intimate portrait of
an idealistic young man who was driven to change the world, who denied his own child
and who mistook power for love. 100,000 first printing.
NEW YORK TIMES BESTSELLER • An unprecedented look into the personal and
creative life of the visionary auteur David Lynch, through his own words and those of
his closest colleagues, friends, and family “Insightful . . . an impressively industrious
and comprehensive account of Lynch’s career.”—The New York Times Book Review In
this unique hybrid of biography and memoir, David Lynch opens up for the first time
about a life lived in pursuit of his singular vision, and the many heartaches and
struggles he’s faced to bring his unorthodox projects to fruition. Lynch’s lyrical,
intimate, and unfiltered personal reflections riff off biographical sections written by close
collaborator Kristine McKenna and based on more than one hundred new interviews
with surprisingly candid ex-wives, family members, actors, agents, musicians, and
colleagues in various fields who all have their own takes on what happened. Room to
Dream is a landmark book that offers a onetime all-access pass into the life and mind of
one of our most enigmatic and utterly original living artists. With insights into . . .
Eraserhead The Elephant Man Dune Blue Velvet Wild at Heart Twin Peaks Twin
Peaks: Fire Walk with Me Lost Highway The Straight Story Mulholland Drive INLAND
EMPIRE Twin Peaks: The Return Praise for Room to Dream “A memorable portrait of
one of cinema’s great auteurs . . . provides a remarkable insight into [David] Lynch’s
intense commitment to the ‘art life.’ ”—The Guardian “This is the best book by and
about a movie director since Elia Kazan’s A Life (1988) and Michael Powell’s A Life in
Movies (1986). But Room to Dream is more enchanting or appealing than those
classics. . . . What makes this book endearing is its chatty, calm account of how genius
in America can be a matter-of-fact defiance of reality that won’t alarm your dog or save
mankind. It’s the only way to dream in so disturbed a country.”—San Francisco
Chronicle
By his early thirties, Paul Allen was a world-famous billionaire-and that was just the beginning.
In 2007 and 2008, Time named Paul Allen, the cofounder of Microsoft, one of the hundred
most influential people in the world. Since he made his fortune, his impact has been felt in
science, technology, business, medicine, sports, music, and philanthropy. His passion,
curiosity, and intellectual rigor-combined with the resources to launch and support new
initiatives-have literally changed the world. In 2009 Allen discovered that he had lymphoma,
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lending urgency to his desire to share his story for the first time. In this classic memoir, Allen
explains how he solved problems, what he learned from his many endeavors-both the triumphs
and the failures-and his compelling vision for the future. He reflects candidly on an
extraordinary life. The book also features previously untold stories about everything from the
true origins of Microsoft to Allen's role in the dawn of private space travel (with SpaceShipOne)
and in discoveries at the frontiers of brain science. With honesty, humor, and insight, Allen tells
the story of a life of ideas made real.
Journalist Leander Kahney reveals how CEO Tim Cook has led Apple to astronomical success
after the death of Steve Jobs in 2011. The death of Steve Jobs left a gaping void at one of the
most innovative companies of all time. Jobs wasn't merely Apple's iconic founder and CEO; he
was the living embodiment of a global megabrand. It was hard to imagine that anyone could fill
his shoes--especially not Tim Cook, the intensely private executive who many thought of as
Apple's "operations drone." But seven years later, as journalist Leander Kahney reveals in this
definitive book, things at Apple couldn't be better. Its stock has nearly tripled, making it the
world's first trillion dollar company. Under Cook's principled leadership, Apple is pushing hard
into renewable energy, labor and environmentally-friendly supply chains, user privacy, and
highly-recyclable products. From the massive growth of the iPhone to lesser-known victories
like the Apple Watch, Cook is leading Apple to a new era of success. Drawing on access with
several Apple insiders, Kahney tells the inspiring story of how one man attempted to replace
someone irreplaceable, and--through strong, humane leadership, supply chain savvy, and a
commitment to his values--succeeded more than anyone had thought possible.
Meetings allow us to bring people together to inspire each other, solve problems and make a
difference. Yet, we all spend too much time in dull, frustrating meetings where little is achieved
and even less is followed up on afterwards. In Hold Successful Meetings, executive coach and
former Google leader Caterina Kostoula will change all this. Her unique framework will: - Equip
you to hold fewer, more purposeful meetings - Create a creative and inclusive environment Leave participants inspired and ready to take action Whether virtual or in-person, people will
leave your meetings inspired by the value you created together and ready to make an impact. 'I
bought this for my whole team at Google!' Reader review
An edition expanded with more than 100 pages of new content offers a blueprint for a better
life, whether one's dream is escaping the rat race, experiencing high-end world travel, earning
a monthly five-figure income with zero management or just living more and working less.
Dispelling the myth that innovation is invention & revolution, this text argues that innovators
past & present have employed a strategy of technology brokering to source, develop & exploit
new ideas. It provides a clear set of recommendations for managing the innovation process in
organizations.
Describes how the iPod is changing listening behavior, music, and culture.
Introduces the success story of Apple from the viewpoint of Hartmut Esslinger, who as an
external designer in close collaboration with Steve Jobs was essentially responsible for the
design of Apple products. His authentic perspective dispels many a myth - a must for all Apple
enthusiasts.
INSIDE APPLE reveals the secret systems, tactics and leadership strategies that allowed
Steve Jobs and his company to churn out hit after hit and inspire a cult-like following for its
products. If Apple is Silicon Valley's answer to Willy Wonka's Chocolate Factory, then author
Adam Lashinsky provides readers with a golden ticket to step inside. In this primer on
leadership and innovation, the author will introduce readers to concepts like the "DRI" (Apple's
practice of assigning a Directly Responsible Individual to every task) and the Top 100 (an
annual ritual in which 100 up-and-coming executives are tapped a la Skull & Bones for a secret
retreat with company founder Steve Jobs). Based on numerous interviews, the book offers
exclusive new information about how Apple innovates, deals with its suppliers and is handling
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the transition into the Post Jobs Era. Lashinsky, a Senior Editor at Large for Fortune, knows
the subject cold: In a 2008 cover story for the magazine entitled The Genius Behind Steve:
Could Operations Whiz Tim Cook Run The Company Someday he predicted that Tim Cook,
then an unknown, would eventually succeed Steve Jobs as CEO. While Inside Apple is
ostensibly a deep dive into one, unique company (and its ecosystem of suppliers, investors,
employees and competitors), the lessons about Jobs, leadership, product design and
marketing are universal. They should appeal to anyone hoping to bring some of that Apple
magic to their own company, career, or creative endeavor.
The actionable guide for driving organizational innovation through better IT strategy With rare
insight, expert technology strategist Peter High emphasizes the acute need for IT strategy to
be developed not in a vacuum, but in concert with the broader organizational strategy. This
approach focuses the development of technology tools and strategies in a way that is
comprehensive in nature and designed with the concept of value in mind. The role of CIO is no
longer "just" to manage IT strategy—instead, the successful executive will be firmly in tune with
corporate strategy and a driver of a technology strategy that is woven into overall business
objectives at the enterprise and business unit levels. High makes use of case examples from
leading companies to illustrate the various ways that IT infrastructure strategy can be
developed, not just to fall in line with business strategy, but to actually drive that strategy in a
meaningful way. His ideas are designed to provide real, actionable steps for CIOs that both
increase the executive's value to the organization and unite business and IT in a manner that
produces highly-successful outcomes. Formulate clearer and better IT strategic plans Weave
IT strategy into business strategy at the corporate and business unit levels Craft an
infrastructure that aligns with C-suite strategy Close the gap that exists between IT leaders and
business leaders While function, innovation, and design remain key elements to the
development and management of IT infrastructure and operations, CIOs must now think
beyond their primary purview and recognize the value their strategies and initiatives will create
for the organization. With Implementing World Class IT Strategy, the roadmap to strategic IT
excellence awaits.
On October 23, 2001, Apple Computer, a company known for its chic, cutting-edge technology
-- if not necessarily for its dominant market share -- launched a product with an enticing
promise: You can carry an entire music collection in your pocket. It was called the iPod. What
happened next exceeded the company's wildest dreams. Over 50 million people have inserted
the device's distinctive white buds into their ears, and the iPod has become a global obsession.
The Perfect Thing is the definitive account, from design and marketing to startling impact, of
Apple's iPod, the signature device of our young century. Besides being one of the most
successful consumer products in decades, the iPod has changed our behavior and even our
society. It has transformed Apple from a computer company into a consumer electronics giant.
It has remolded the music business, altering not only the means of distribution but even the
ways in which people enjoy and think about music. Its ubiquity and its universally
acknowledged coolness have made it a symbol for the digital age itself, with commentators
remarking on "the iPod generation." Now the iPod is beginning to transform the broadcast
industry, too, as podcasting becomes a way to access radio and television programming.
Meanwhile millions of Podheads obsess about their gizmo, reveling in the personal soundtrack
it offers them, basking in the social cachet it lends them, even wondering whether the device
itself has its own musical preferences. Steven Levy, the chief technology correspondent for
Newsweek magazine and a longtime Apple watcher, is the ideal writer to tell the iPod's tale. He
has had access to all the key players in the iPod story, including Steve Jobs, Apple's
charismatic cofounder and CEO, whom Levy has known for over twenty years. Detailing for the
first time the complete story of the creation of the iPod, Levy explains why Apple succeeded
brilliantly with its version of the MP3 player when other companies didn't get it right, and how
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Jobs was able to convince the bosses at the big record labels to license their music for Apple's
groundbreaking iTunes Store. (We even learn why the iPod is white.) Besides his inside view
of Apple, Levy draws on his experiences covering Napster and attending Supreme Court
arguments on copyright (as well as his own travels on the iPod's click wheel) to address all of
the fascinating issues -- technical, legal, social, and musical -- that the iPod raises. Borrowing
one of the definitive qualities of the iPod itself, The Perfect Thing shuffles the book format.
Each chapter of this book was written to stand on its own, a deeply researched, wittily
observed take on a different aspect of the iPod. The sequence of the chapters in the book has
been shuffled in different copies, with only the opening and concluding sections excepted.
"Shuffle" is a hallmark of the digital age -- and The Perfect Thing, via sharp, insightful
reporting, is the perfect guide to the deceptively diminutive gadget embodying our era.
The secret history of the invention that changed everything-and became the most profitable
product in the world. NATIONAL BESTSELLERShortlisted for the Financial Times Business
Book of the Year Award One of the Best Business Books of 2016 - CNBC, Bloomberg,
1-800-CEO-Read "The One Device is a tour de force, with a fast-paced edge and heaps of
analytical insight." -Ashlee Vance, New York Times bestselling author of Elon Musk "A
stunning book. You will never look at your iPhone the same way again." -Dan Lyons, New York
Times bestselling author of Disrupted Odds are that as you read this, an iPhone is within
reach. But before Steve Jobs introduced us to "the one device," as he called it, a cell phone
was merely what you used to make calls on the go. How did the iPhone transform our world
and turn Apple into the most valuable company ever? Veteran technology journalist Brian
Merchant reveals the inside story you won't hear from Cupertino-based on his exclusive
interviews with the engineers, inventors, and developers who guided every stage of the
iPhone's creation. This deep dive takes you from inside One Infinite Loop to 19th century
France to WWII America, from the driest place on earth to a Kenyan pit of toxic e-waste, and
even deep inside Shenzhen's notorious "suicide factories." It's a firsthand look at how the
cutting-edge tech that makes the world work-touch screens, motion trackers, and even AImade their way into our pockets. The One Device is a roadmap for design and engineering
genius, an anthropology of the modern age, and an unprecedented view into one of the most
secretive companies in history. This is the untold account, ten years in the making, of the
device that changed everything.
'Simple can be harder than complex. You have to work hard to get your thinking clean to make
it simple. But it's worth it in the end, because once you get there, you can move mountains'
Steve Jobs, BusinessWeek, May 25, 1998 To Steve Jobs, Simplicity wasn't just a design
principle. It was a religion and a weapon. The obsession with Simplicity is what separates
Apple from other technology companies. It's what helped Apple recover from near death in
1997 to become the most valuable company on Earth in 2011, and guides the way Apple is
organized, how it designs products, and how it connects with customers. It's by crushing the
forces of Complexity that the company remains on its stellar trajectory. As creative director,
Ken Segall played a key role in Apple's resurrection, helping to create such critical campaigns
as 'Think Different' and naming the iMac. Insanely Simple is his insider's view of Jobs' world. It
reveals the ten elements of Simplicity that have driven Apple's success - which you can use to
propel your own organisation. Reading Insanely Simple, you'll be a fly on the wall inside a
conference room with Steve Jobs, and on the receiving end of his midnight phone calls. You'll
understand how his obsession with Simplicity helped Apple perform better and faster.
* WALL STREET JOURNAL BESTSELLER * An insider's account of Apple's creative process
during the golden years of Steve Jobs. Hundreds of millions of people use Apple products
every day; several thousand work on Apple's campus in Cupertino, California; but only a
handful sit at the drawing board. Creative Selection recounts the life of one of the few who
worked behind the scenes, a highly-respected software engineer who worked in the final years
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of the Steve Jobs era—the Golden Age of Apple. Ken Kocienda offers an inside look at Apple’s
creative process. For fifteen years, he was on the ground floor of the company as a specialist,
directly responsible for experimenting with novel user interface concepts and writing powerful,
easy-to-use software for products including the iPhone, the iPad, and the Safari web browser.
His stories explain the symbiotic relationship between software and product development for
those who have never dreamed of programming a computer, and reveal what it was like to
work on the cutting edge of technology at one of the world's most admired companies.
Kocienda shares moments of struggle and success, crisis and collaboration, illuminating each
with lessons learned over his Apple career. He introduces the essential elements of
innovation—inspiration, collaboration, craft, diligence, decisiveness, taste, and empathy—and
uses these as a lens through which to understand productive work culture. An insider's tale of
creativity and innovation at Apple, Creative Selection shows readers how a small group of
people developed an evolutionary design model, and how they used this methodology to make
groundbreaking and intuitive software which countless millions use every day.
"Personal presence is difficult to define but easy to recognize. People with presence carry
themselves in a way that turns heads. When they talk, people listen. When they ask, people
answer. When they lead, people follow. Personal presence can help you get a date, a mate, a
job, or a sale. It can help you lead a meeting, a movement, or an organization. Presence is not
something you’re born with—anyone can learn these skills, habits, and traits. Award-winning
speaker and consultant Dianna Booher shows how to master dozens of small and significant
things that work together to convey presence. She details how body language, manners, and
even your surroundings enhance credibility and build rapport. You’ll learn to use voice and
language to demonstrate competence, deliver clear and memorable messages, and master
emotions. You’ll learn to think strategically, organize ideas coherently, and convey to others
genuine interest, integrity, respect, and reliability. Take her self-assessment to measure your
progress. With Dianna Booher’s expert, entertaining advice, you can have the same kind of
influence as the most successful CEOs, celebrities, and civic leaders. "
“An adulating biography of Apple’s left-brained wunderkind, whose work continues to
revolutionize modern technology.” —Kirkus Reviews In 1997, Steve Jobs discovered a scruffy
British designer toiling away at Apple’s headquarters, surrounded by hundreds of sketches
and prototypes. Jony Ive’s collaboration with Jobs would produce some of the world’s most
iconic technology products, including the iMac, iPod, iPad, and iPhone. Ive’s work helped
reverse Apple’s long decline, overturned entire industries, and created a huge global fan base.
Yet little is known about the shy, soft-spoken whiz whom Jobs referred to as his “spiritual
partner.” Leander Kahney offers a detailed portrait of the English art school student with
dyslexia who became the most acclaimed tech designer of his generation. Drawing on
interviews with Ive’s former colleagues and Apple insiders, Kahney “takes us inside the
creation of these memorable objects.” (The Wall Street Journal)
A groundbreaking book about personal growth that presents a uniquely effective set of four
tools that bring about dynamic change in the present and impart a greater understanding of the
depth and complexity of the human condition over the longterm. The Tools addresses the most
common complaint patients have about psychotherapy: the interminable wait for change to
begin. Barry Michels, an LA-based therapist, was frustrated by his inability to bring his patients
faster relief from the issues that plagued them. He found a mentor in Phil Stutz, a psychiatrist
who years before devised a methodology that arose from a similar disenchantment. The
traditional therapeutic model sets its sights on the past, but Stutz and Michels employ an
arsenal of tools--exercises that access the power of the unconscious and effectively meet the
most persistent problems people face--and the results are electrifying. Stutz and Michels are
much sought-after--a recent profile in The New Yorker touted them as an "open secret" in
Hollywood--and treat a high-powered and creative clientele. Their first work, The Tools
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transcends the typical self-help genre because of its paradigm-changing material, the
credibility of its authors, and the instant appeal and empowerment of its message.
The former Senior Vice President of Apple Computer and close colleague of Steve Jobs's
throughout his tenure, Jay Elliot takes readers on a remarkable tour through Jobs's astonishing
career. From the inception of game-changing products like the Apple II and the Macintosh, to
his stunning fall from grace, and on to his rebirth at the helm of Apple, his involvement with
Pixar, and the development of the iPod, iPhone, iPad, and much more, The Steve Jobs Way
presents real-life examples of Jobs's leadership challenges and triumphs, showing readers
how to apply these principles to their own lives and careers. Packed with exclusive interviews
from key figures in Apple Computer's history, this revealing account provides a rarely seen,
intimate glimpse into the Steve Jobs you won't see on stage, thoroughly exploring his
management and leadership principles. From product development meetings to design labs,
through executive boardroom showdowns to the world outside of Silicon Valley, readers will
see the real Steve Jobs, the "Boy Genius" who forever transformed technology and the way we
work, play, consume, and communicate--all through the eyes of someone who worked side by
side with Jobs. Written in partnership with William L. Simon, coauthor of the bestselling Jobs
biography iCon, The Steve Jobs Way is the "how to be like Steve" book that readers have
been waiting for.
"It's not just what it looks like and feels like. Design is how it works."-Steve Jobs There's a new
race in business to embrace "design thinking." Yet most executives have no clue what to make
of the recent buzz about design. It's rarely the subject of business retreats. It's not easily
measurable. To many, design is simply a crapshoot. Drawing on interviews with top executives
such as Virgin's Richard Branson and Nike's Mark Parker, Jay Greene illuminates the methods
of companies that rely on design to stand out in their industries. From the experiences of those
at companies from Porsche to REI to Lego, we learn that design isn't merely about style and
form. The heart of design is rethinking the way products and services work for customers in
real life. Greene explains how: -Porsche pit its designers against each other to create its
bestselling Cayenne SUV -Clif listened intently to customers, resulting in the industry-changing
Luna energy bar -OXO paid meticulous attention to the details, turned its LiquiSeal mug from
an abysmal failure into one of its greatest successes -LEGO started saying no to its designerssaving its brick business in the process Greene shows how important it is to build a culture in
which design is more than an after-the-fact concern-it's part of your company's DNA. Design
matters at every stage of the process. It isn't easy, and it increases costs, but it also boosts
profits, sometimes to a massive extent. In an increasingly competitive marketplace, design
represents the best chance you have of transcending your competitors.
Chronicles the best and the worst of Apple Computer's remarkable story.
Describes the development of the Apple Macintosh through a variety of anecdotes,
photographs, and sketches.
The Newsweek technology writer chronicles the rise of the Mac, a machine that revolutionized
the computer industry and American society. Original.
It's been nearly fifteen years since Apple fans raved over the first edition of the criticallyacclaimed The Cult of Mac. This long-awaited second edition brings the reader into the world
of Apple today while also filling in the missing history since the 2004 edition, including the
creation of Apple brand loyalty, the introduction of the iPhone, and the death of Steve Jobs.
Apple is a global luxury brand whose products range from mobile phones and tablets to
streaming TVs and smart home speakers. Yet despite this dominance, a distinct subculture
persists, which celebrates the ways in which Apple products seem to encourage selfexpression, identity, and innovation. The beautifully designed second edition of The Cult of
Mac takes you inside today's Apple fandom to explore how devotions--new and old--keep the
fire burning. Join journalists Leander Kahney and David Pierini as they explore how
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enthusiastic fans line up for the latest product releases, and how artists pay tribute to Steve
Jobs' legacy in sculpture and opera. Learn why some photographers and filmmakers have
eschewed traditional gear in favor of iPhone cameras. Discover a community of collectors
around the world who spend tens of thousands of dollars to buy, restore, and enshrine Apple
artifacts, like the Newton MessagePad and Apple II. Whether you're an Apple fan or just a
casual observer, this second edition of The Cult of Mac is sure to reveal more than a few
surprises, offering an intimate look at some of the most dedicated members in the Apple
community.
Former Wall Street Journal technology reporter Yukari Iwatani Kane delves deep inside Apple
in the two years since Steve Jobs’s death, revealing the tensions and challenges CEO Tim
Cook and his team face as they try to sustain Jobs’s vision and keep the company moving
forward. Steve Jobs's death raised one of the most pressing questions in the tech and
business worlds: Could Apple stay great without its iconic leader? Many inside the company
were eager to prove that Apple could be just as innovative as it had been under Jobs. Others
were painfully aware of the immense challenge ahead. As its business has become more
complex and global, Apple has come under intense scrutiny, much of it critical. Maintaining
market leadership has become crucial as it tries to conquer new frontiers and satisfy the
public's insatiable appetite for "insanely great” products. Based on over two hundred
interviews with current and former executives, business partners, Apple watchers and others,
Haunted Empire is an illuminating portrait of Apple today that offers clues to its future. With
nuanced insights and colorful details that only a seasoned journalist could glean, Kane goes
beyond the myths and headlines. She explores Tim Cook’s leadership and its impact on
Jobs’s loyal lieutenants, new product development, and Apple’s relationships with Wall Street,
the government, tech rivals, suppliers, the media, and consumers. Hard-hitting yet fair,
Haunted Empire reveals the perils and opportunities an iconic company faces when it loses its
visionary leader.
As a technology pioneer at MIT and as the leader of three successful start-ups, Kevin Ashton
experienced firsthand the all-consuming challenge of creating something new. Now, in a tourde-force narrative twenty years in the making, Ashton leads us on a journey through
humanity’s greatest creations to uncover the surprising truth behind who creates and how they
do it. From the crystallographer’s laboratory where the secrets of DNA were first revealed by a
long forgotten woman, to the electromagnetic chamber where the stealth bomber was born on
a twenty-five-cent bet, to the Ohio bicycle shop where the Wright brothers set out to “fly a
horse,” Ashton showcases the seemingly unremarkable individuals, gradual steps, multiple
failures, and countless ordinary and usually uncredited acts that lead to our most astounding
breakthroughs. Creators, he shows, apply in particular ways the everyday, ordinary thinking of
which we are all capable, taking thousands of small steps and working in an endless loop of
problem and solution. He examines why innovators meet resistance and how they overcome it,
why most organizations stifle creative people, and how the most creative organizations work.
Drawing on examples from art, science, business, and invention, from Mozart to the Muppets,
Archimedes to Apple, Kandinsky to a can of Coke, How to Fly a Horse is a passionate and
immensely rewarding exploration of how “new” comes to be.

The #1 New York Times bestselling biography of how Steve Jobs became the most
visionary CEO in history. Becoming Steve Jobs breaks down the conventional, onedimensional view of Steve Jobs that he was half-genius, half-jerk from youth, an
irascible and selfish leader who slighted friends and family alike. Becoming Steve Jobs
answers the central question about the life and career of the Apple cofounder and CEO:
How did a young man so reckless and arrogant that he was exiled from the company
he founded become the most effective visionary business leader of our time, ultimately
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transforming the daily life of billions of people? Drawing on incredible and sometimes
exclusive access, Schlender and Tetzeli tell a different story of a real human being who
wrestled with his failings and learned to maximize his strengths over time. Their rich,
compelling narrative is filled with stories never told before from the people who knew
Jobs best, including his family, former inner circle executives, and top people at Apple,
Pixar and Disney, most notably Tim Cook, Jony Ive, Eddy Cue, Ed Catmull, John
Lasseter, Robert Iger and many others. In addition, Schlender knew Jobs personally for
25 years and draws upon his many interviews with him, on and off the record, in writing
the book. He and Tetzeli humanize the man and explain, rather than simply describe,
his behavior. Along the way, the book provides rich context about the technology
revolution we've all lived through, and the ways in which Jobs changed our world. A rich
and revealing account, Becoming Steve Jobs shows us how one of the most colorful
and compelling figures of our times was able to combine his unchanging, relentless
passion with an evolution in management style to create one of the most valuable and
beloved companies on the planet.
Implement the same principles that shaped Apple's approach to design Apple sees
design as a tool for creating beautiful experiences that convey a point of view down to
the smallest detail--îfrom the tactile feedback of keyboard to the out-of-the-box
experience of an iPhone package. And all of these capabilities are founded in a deep
and rich embrace of what it means to be a designer. Design Like Apple uncovers the
lessons from Apple's unique approach to product creation, manufacturing, delivery, and
customer experience. Offers behind-the-scenes stories from current and recent Apple
insiders Draws on case studies from other companies that have mastered the creative
application of design to create outrageous business results Delivers how-to lessons
across design, marketing, and business strategy Bridging creativity and commerce, this
book will show you to how to truly Design Like Apple.
"How to retire in your 20s and 30s (without winning the lottery). This book provides a
robust strategy that makes it possible to stop working for money in less than a
decade."--P. [4] of cover.
When floods devastated South East Queensland in 2011, who was to blame? Despite
the inherent risk of living on a floodplain, most residents had pinned their hopes on
Wivenhoe Dam to protect them, and when it failed to do so, dam operators were
blamed for the scale of the catastrophic events that followed. A River with a City
Problem is a compelling history of floods in the Brisbane River catchment, especially
those in 1893, 1974 and 2011. Extensively researched, it highlights the force of nature,
the vagaries of politics and the power of community. With many river cities facing urban
development challenges, Cook makes a convincing argument for what must change to
prevent further tragedy.
The life that inspired the major motion picture The Aviator, starring Leonardo DiCaprio
and directed by Martin Scorsese. Howard Hughes has always fascinated the public with
his mixture of secrecy, dashing lifestyle, and reclusiveness. This is the book that breaks
through the image to get at the man. Originally published under the title Empire: The
Life, Legend, and Madness of Howard Hughes.
One of USA Today's Best Business Books of 2008-now updated with a new chapter It's
hard to believe that one man revolutionized computers in the 1970s and '80s (with the
Apple II and the Mac), animated movies in the 1990s (with Pixar), and digital music in
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the 2000s (with the iPod and iTunes). No wonder some people worship Steve Jobs like
a god. On the other hand, stories of his epic tantrums and general bad behavior are
legendary. Inside Steve's Brain cuts through the cult of personality that surrounds Jobs
to unearth the secrets to his unbelievable results. So what's really inside Steve's brain?
According to Leander Kahney, who has covered Jobs since the early 1990s, it's a
fascinating bundle of contradictions. This expanded edition includes a new chapter on
Jobs's very public health crisis and the debate about Apple's future.
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